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Use the matrix below to identify ways to evaluate the impact of your promotion efforts. Gather and track this information over time to assess changes in awareness and use of your MONAHRQ website and to modify efforts as appropriate to improve results.
	Activity: Engaging partners to help raise awareness of the website and reports
	Possible Data Source
	Applicable?

	Number (or percentage of) partners that post a link to the reporting website on their website
	Survey
	 

	Number (or percentage of) partners that include an article in their internal newsletter
	Survey
	 

	Number (or percentage of) partners that include an article in one or more external newsletter(s)
	Survey
	 



	Activity: Generating media coverage of the website and reports
	Possible Data Source
	Applicable?

	Number of stories in radio, TV, newspapers, magazines or other print media 
	Web search and tracking
	 

	Percentage of media stories that use one or more key messages 
	Web search and tracking
	 

	Percentage of media stories that include a hyperlink to the reporting website or its URL
	Web search and tracking
	 



	Activity: Generating interest in the reporting website using social media 
	Possible Data Source
	Applicable?

	Number of posts about the reporting website in specific social media sites 
	Search and tracking
	 

	Number of “shares” or re-tweets of posts about the reporting website in social media sites 
	Search and tracking
	 

	Number of click-throughs to the reporting website from social media sites 
	Social media site statistics or website analytics
	 



	Activity: Holding promotional events to share information with key stakeholders
	Possible Data Source
	Applicable?

	Number of promotional webinars or other events 
	Count
	 

	Number of participants attending each promotional webinar or other event
	Count
	 

	Percentage of webinar or event participants who say they are likely to use the reporting website 
	Survey
	 



	Activity: Direct email contact with target audiences 
	Possible Data Source
	Applicable?

	Number of email opens - “How many times did people look at the email?”
	Statistics from email campaign service provider
	 

	Number of email click-throughs – “How many times did the recipients click on the reporting website URL or link?”
	Statistics from email campaign service provider
	 

	Number of email forwards – “How many recipients forwarded the email to someone else?”
	Statistics from email campaign service provider
	 



	Activity: Attracting traffic to the reporting website 
	Possible Data Source
	Applicable?

	Number of website visitors, unique visitors
	Statistics from website analytic service provider
	 

	Number of page views, pages per visit, time on website, bounce rate
	Statistics from website analytic service provider
	 

	[bookmark: _GoBack]Number and percentage of website visitors, by source type
	Statistics from website analytic service provider
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